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One revolution: the world 1s becoming more urban
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Fuente fotografica: La Vanguardia - Economia
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the cities are the nodes of the global economy

Earth at Night Astronomy Picture of the Day
More information available at: 2000 November 27
http://antwrp.gsfc.nasa.gov/apod/ap001127.html http://antwrp.gsfc.nasa.gov/apod/astropix.html
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The other revolution is the technology

= self-managed employees who needto use ‘their discretion and
expertise to make adjustments to respond to changing situations”
(Kuvaas, 2006:367).

Knowledge professionals have different information needs during their working
day. And thus needs different platforms.

Davenport, Thomas H. 2011. "Rethinking knowledge work: A strategic approach.” McKinsey Quarterfy 1 (11).

Kuvaas, B. (2006). Work performance, affective commitment, and work motivation: The
roles of pay administration and pay level. Journal of Organizational Behawvior no. 27 (3):365-
385.

THIS IS THE
INTERNET

OF EVERYTHING.
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.which i1s changing our cities and our lives
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the city as a
“container” of
the global
challenges




city as an opportunity
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Important location s

Michael Porter
August 2006




L . — T uu 1
.'.-r'-' - - '- 2110111 Ras=
TILRRLE & ' =0 QP - -

TR AN vy S : >
S e | e 4

,ﬁcan be a eautlfﬁlz;_ ‘

simple image . & &




Business o .

for Smart Cities

Expocongress ’ W
transforming cities

but the city Is a
complex system

Economy
Sociology
Law

Policy
Engineering
Architecture
Literature
Physical
Psychology
History
Environmental
Sciences...

Global City
Resilient City

Liveable City

Smart City

Sustainable City.....
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the center of this complex
system are the PEOPLE

‘sicinius: what is the city but the people?
citizens: true. the people are the city’
Coriolanus- Shakespeare
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And people need city
PROJECT to buid their

future as citizens

Civil Society

il
o

Citizens Urban planning

Environment

©

Governance

Planning and Technology
Infrastructure

Local administration
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a city pact is the
expression of a shared
project by its citizens

Project = Transform (reality)

Project = Plan (future in medium and long
term)
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The advantages of concelving and
building cities as a project are MANY....

T stimulates
everyone's
effort
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MANY....

from the institutions

ECOCITY
BUILDERS

Fuente fotogréfica: Diario Tiempo

C40 / Siemens
City Climate A STRONGER,

Leadership MORE RESILIENT

NEW YORK
Conference

September 5, 2013
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MANY....

LONDON

BARCELONA FIRST
GLOBAL =

Plataforma Ciutadana
de Pensament | Accio

Barcelona

Supercomputing

Center

Centro Nacional de Supercomputacion F) R O A N T l O Q U | A
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MANY....

‘tobe

flexible
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difculties

MANY....

Fuente fotogréfica: Mercados & Tendencias
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to not “reinvent” the city every
4/5 years

MANY....
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to avoid the decline

MANY....

Fuente fotogréfica: Detroi abandonada - Hago lo que Hago
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to win “identity” inwards and
outwards
MANY....

m&m N 3
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MANY....

to generate prosperity
and competitiveness
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Legacy/Project

Urban structure Education
Values Economy
History Sustainability
Geography Mobility
Culture Infrastructures
Climate...

Social innovation...






.to a new reality
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project

: 4YFN
B MVOBILE BES

WORLD CONGRESS

., CONNECTING STARTUPS
BARCELONA 25-28 FEB 2019 &S

EIMOBILE
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Fuente fotografica: Random42 Oculus GearVR Headset. Random42 Virtual Reality Fuente
fotografica: Mobile World Congress 2017




Where |'ve learned
the importance of a
project: Barcelona



- Barcelona
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1st Century
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18th Century
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19th Century
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20th Century

i Y

> -
Cerdanyola del

Vallés
o

i =
F; ]
Fa 4 I

| Molins de Rei

Despi
2

7 /
) H.L‘Hnspitalet
de Llobregat

St Adria de Besos

T

BARCELONA



nci

e

/

Business

ities

for Smart C

transforming cities

Expocongress

ow

N

Ve
IS GRL

Y

.lvr S




BPENER A TR, T
TRIEL LS

- .m ’.; \ % d

¢ .\ ..o..m..ﬁh...,.

” S ) B W .,.

: ..ﬁ“\%.e v 9
S av: .

N
ool L85 ;G...
o e
AL m”: ,_ms.m i
il 3L

. .-._ ..
LRI I

Diversity of periods and urban structures

»



Business .) .

for Smart Cities /Z ’

Expocongress ’ W
transforming cities

_ Social empowerment
Smart City

Openning of the and public leadership Education and
city to the sea Culture

Gain _
competitiveness Multicultural
Society
Sustainability and
accessibility Technology at the

Service of Society

Integration of
the city and port

Recovery of
public space

Proximity and Equality
of neigborhoods



1. Citizen participation 2. Urban public space
and public leadership for quality of life

e

3. Guarantee economic 4. Increase equality and
development soclal cohesion from
proximity
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PARTICIPATION

1. CITIZEN
AND PUBLIC
LEADERSHIP
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to implement public policies
like a public bike sharing system (Bicing)
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..or the requlation 100% of parking
space (Green Area)
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citizen participation Is
Indispensable

Anslaves! e e e - e
e s wnng PRS-

Pla de Mobilitat
Urbana de Barcelona
PMU 2013-2018

BE0E0 B

27 Oevdra 2005

PACTE
PER LA

MOBILITAT
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..Wwhatever policy has its space
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| rcelona I
Inclusiva

2012-2022
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— CONSELL
to transform our de Barride DE BARRI
neighborhoods... Turé de la Peira \

Oullens 7 4o nevesshes, & les 19 5

El ¢ 39 de novesslie, & Jos 10 K
o Sowve | on Banses
C Tete X

Teaman et trme o

El Parc i la Llacuna del Poblenou

CONSELL

DE BARRI

VINE | PROPOSA!

Dijous 13 d’octubre, a les 18.30 h
Centre Civic Can Felipa
Pl. Josep M. Huertas Claveria

#CBamParcllacuna
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Also in public/private 'S g l
partnership Barcelona

Turisme

Fira Barcelona

PPPror
CITIES

BARCELONA
GLOBAL

l ‘lr rma Ciutadana
".}";,!] nent ."-Ai.i".”%!'"
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recovery of public space e e
accessible to all

- s
Fuente fotografica: La "Ronda del Wig’; Bnocida también como Prifer Cinturén de Ronda (ip tener
denominacion de B-10 por no ser comfllleto una autovia
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Fuente fotografica: Panoramio Photo

recovery Of the urban of Barcelona Posa't guapa
landscape A |

C ampanya e a la
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sustainable, safe and
equitable mobility model

ﬂ!} Ajuntament
de Barcelona
Pla de Mobilitat Urbana de Barcelona 2013-2018

l REPARTIMENT MODAL

2011 Escenari tendencial Escenari
2018 PMU 2018
31.9%
(ﬂ'
1 B 2,3%
39 9% 40 4%

26 7% 22 3%
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ALRL Avea de Barcelona Xarxa Ferroviaria Integrada Central Red Ferroviaria Integrada Central Central Integrated Railway Network

sustainable, safe and
equitable mobility model
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sustainable, safe and
equitable mobility model
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BEFORE

- o Rag
Vertedero q.l Garraf, ANTES de su clausura

-

-

Inundacion en el metro de Barcelona ANTES de
Ia construccion de los depdsitos pluviales -
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city, sea and port: a &)
common path (
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open the city
to the sea,

open the por
to the city

and develop the port)




to the sea
Barcelona 60°s




end of the 80 _




The Olympic Games of "92: the big
excuse to transform Barcelona
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i W e the riverside park of besés
today
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Old water treatment
plant in the middle of
metropolitan area
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the harbour that

| remember as a child...
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3. GUARANTEE
ECONOMIC
DEVELOPMENT
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ZAL

Zona d'Activitats Logistiques

Port de Barcelona







S i e -l

~~n;';‘:;‘?“ "'""f ,,‘F n'!




.‘3.

nautical cluster



Business N N

for Smart Cities

Expocongress ’ W’ )
transforming cities

Fair trade and conventions

smart city expo E§
WORLD CONGRESS =&

.Il.l I’ l.
R



Connectivity for people, information and merchandises
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creation of new technological
districts

@ Barcelona

Ajuntament
de Barcelona

Energia

Diseno

2000°s Reflection on the future of
industrial areas and the transition to a
knowledge economy

R ek L e

Una estrategia de renovacion urbana. Un nuevo modelo de L
edificacion de ciudad. La respuesta a una necesidad:

B A oy
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ia Economia de!l Conocimiento.

i
. P ]
-.ﬁ-,,ﬁ’} g

.r{-:"{.".#-." iz A



Business
for Smart Cities
Expocongress transformlng cities

attraction, talent and " PIerO‘l
bUSIneSS ) y %E.Ci‘“.:;\"

BIZBARCELONA

"'"‘ Barcelona EMPRENDIMIENTO, PYMES
Y ECONOMIA SOCIAL

BARCELONA

Barcelona

Business
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Barcelona brand
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B MOBILE
WORLD CONGRESS

BARCELONA 25-28 FEB 2019
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4. INCREASE EQUALITY
AND SOCIAL COHESION
FROM THE PROXIMITY




ceeb

Consell de I'Esport
scolar de Barcelona

sports for all
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education

SO

municipals

——
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Barcelona superales 100 escoles
bressol municipals

4l |ESE ESADE

Business School UNIVERSITATbe

i s Business School BARCELONA
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neighborhood commerce,
around municipal
markets




Business .) .
for Smart Cities
Expocongress loenci

transforming cities

Sant Antoni
Municipal Market
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| FABRIQUES,
&% | DE CREACIO
B DE BARCELONA
BARCELONA
B ART FACTORIES

culture

= SR
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culture
library network
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Our challenge: to create an
Inclusive city with a diverse
soclety
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